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This article provides guidelines on how to optimize scholarly literature for academic search engines

like Google Scholar, in order to increase the article visibility and citations.
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Introduction

Academic search engine optimization (ASEO) is a debatable topic [1]. Some researchers believe

“Designing scienti�c articles just for SEO would undermine the credibility and de�nitively the quality of

the articles” [2]. On the other hand, the inclusion of the articles in the index improves the ability to make

their articles available to the academic community [3]. “If you want your paper be "accepted" by a search

engine you have to accept the search engines style guidelines” [2]. The literature indicates a signi�cant

and positive relationship between both citation in Google Scholar and ISI Web of Science with the

number of versions. Increasing the visibility means raises the number of versions of an article and vice

versa. The number of “versions” will be accessible in a Google Scholar search result.

Discussion

There are several techniques that you can optimize your article for search engines [1, 4]:

1.     Usage of strong keywords and synonyms; Once the keywords are chosen, they need to be mentioned

in the right places: in the title, and as often as possible in the abstract and the body of the text (but, of

course, not so often as to annoy readers);

2.         The completeness of documents metadata; When documents are converted to PDF, all metadata

should be correct (especially author and title). Some search engines use PDF metadata to identify the �le

or to display information about the article on the search results page. It may also be bene�cial to give a

meaningful �le name to each article;

3.     Write a good and short title;
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4.     Consistent spelling of authors’ �rst and last names;

5.     Refer to reliable resources with high citations;

6.     Select a proper journal; and

7.     Deposit your paper in different repository.

Google Scholar as one of the academic search engine indexes scholarly material from proprietary sources

such as subscription and open access journals, conference proceedings and white papers. Google Scholar

weighted heavily the title, the Journal name and author names also multiple versions of an article, (e.g. on

your home page and in UM Research Repository) [1].

Beel, Gipp and Wilde [1] believe that academic search engine optimization (ASEO) should be a common

procedure for researchers, similar to, selecting an appropriate journal for publication. ASEO should not be

seen as a guide on how to cheat academic search engines. Rather, it is about helping academic search

engines to understand the content of research papers and, thus, about how making this content more

widely and easily available.
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