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First of all, I would like to thank the authors for sharing their work. It seemed to me to be well-developed and very correct

in its technical part.

I think it would be necessary to improve the study of the contextual framework, adding similar studies and making clear

what this work brings as a novelty to the scientific field. It may be interesting to incorporate further bibliographic

development on the applications of AI solutions in different sectors. I leave the link to an article in which we have

discussed these issues in case it could be of interest to the authors.

https://www.businessperspectives.org/index.php/journals/innovative-marketing/issue-457/applying-advanced-sentiment-

analysis-for-strategic-marketing-insights-a-case-study-of-bbva-using-machine-learning-techniques

Best regards and encouragement,
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