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Introduction:

1. Lack of Clear Objectives: The introduction may not clearly state the specific objectives of the research. It is important to

clearly outline what the study aims to achieve and what questions it seeks to answer.

2. Limited Contextual Background: The introduction may lack a comprehensive overview of the current state of

Relationship Marketing in the clothing industry in Bento Gonçalves. Providing more background information could help

readers understand the significance of the research.

3. Absence of Literature Review: A thorough literature review is essential to establish the existing knowledge on

Relationship Marketing and customer retention in clothing stores. Without this, the research may lack a solid foundation

and fail to demonstrate its contribution to the field.

4. Inadequate Justification: The introduction may not sufficiently justify why studying Relationship Marketing in clothing

stores in Bento Gonçalves is important or relevant. Providing a strong rationale for the research can help engage readers

and highlight the significance of the study.

5. Lack of Research Gap Identification: Failing to clearly identify the gap in existing literature that the research aims to

address can weaken the introduction. Clearly articulating the gap helps establish the novelty and importance of the study.

Introduction can be strengthened to provide a more compelling and informative overview of the research on Relationship

Marketing in clothing stores in Bento Gonçalves.

Theoretical Framework

1. Lack of Depth: The theoretical framework may lack depth in terms of exploring key concepts and theories related to

Relationship Marketing. Providing a more comprehensive review of relevant literature could enhance the theoretical

foundation of the research.

2. Limited Integration: The framework may not effectively integrate various theoretical perspectives or models related to

Relationship Marketing. A more integrated approach that synthesizes different theories can provide a more holistic

understanding of the subject.
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3. Absence of Conceptual Framework: A clear conceptual framework that outlines the key variables, relationships, and

hypotheses of the study may be missing. Developing a conceptual framework can help guide the research and provide a

structured approach to data analysis.

4. Outdated Sources: If the theoretical framework relies on outdated or irrelevant sources, it may weaken the credibility

and relevance of the research. Using current and reputable sources is essential for establishing the theoretical

underpinnings of the study.

5. Lack of Critical Analysis: The framework may lack critical analysis of the literature, such as evaluating the strengths and

limitations of existing theories or identifying gaps in the research. A more critical approach can help demonstrate a deeper

understanding of the subject matter.

The Theoretical Framework can be strengthened to provide a more robust theoretical basis for the research on

Relationship Marketing in clothing stores in Bento Gonçalves.

Results Presentation

1. Lack of Data Interpretation: The presentation of results may focus solely on reporting the data without providing in-

depth interpretation or analysis. Without interpretation, the significance of the findings may not be fully understood.

2. Limited Visual Representation: The results may be presented in a text-heavy format without utilizing visual aids such as

tables, graphs, or charts. Visual representations can help clarify complex data and make the results more accessible to

readers.

3. Incomplete Analysis: The presentation of results may lack a comprehensive analysis of the data, such as identifying

trends, patterns, or correlations. A more thorough analysis can provide valuable insights into the research findings.

4. Failure to Address Research Objectives: The results presentation may not clearly link the findings back to the research

objectives or research questions. Connecting the results to the original research goals is essential for demonstrating the

study's relevance and contribution.

5. Lack of Comparison: The results may not include comparisons with existing literature, industry benchmarks, or previous

studies. Comparing the findings to external sources can help contextualize the results and highlight their significance.

Results Presentation can be enhanced to provide a more comprehensive and insightful analysis of the research findings

on Relationship Marketing in clothing stores in Bento Gonçalves.

Final Considerations

1. Lack of Specific Recommendations: The final considerations may not provide specific and actionable recommendations

based on the research findings. Clear recommendations are essential for guiding practitioners and stakeholders on how to

improve Relationship Marketing strategies.
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2. Limited Reflection on Implications: The final considerations may not thoroughly reflect on the implications of the

research findings for the clothing stores in Bento Gonçalves. Understanding the practical implications of the study is

crucial for driving meaningful change.

3. Absence of Future Directions: The final considerations may not discuss potential future research directions or areas for

further exploration. Identifying future research opportunities can help build on the current study and contribute to the

advancement of knowledge in the field.

4. Failure to Address Limitations: The final considerations may overlook discussing the limitations of the study, such as

methodological constraints or data collection challenges. Acknowledging limitations is important for ensuring the credibility

and validity of the research.

5. Lack of Overall Synthesis: The final considerations may lack a cohesive synthesis of the key findings, implications, and

recommendations. Providing a clear and concise summary of the research outcomes can help reinforce the main

takeaways of the study.

Final Considerations section can be strengthened to provide a more comprehensive and impactful conclusion to the

research on Relationship Marketing in clothing stores in Bento Gonçalves.

References

While these references provide valuable insights into marketing and relationship management, it is important to note that

the research could benefit from including more recent and peer-reviewed articles from reputable journals to strengthen the

theoretical framework and support the research findings. Including articles from reputable journals within the last 10 years,

such as those indexed in Scopus, can enhance the credibility and relevance of the research by incorporating current

perspectives and research findings in the field of Relationship Marketing.

Qeios, CC-BY 4.0   ·   Review, March 8, 2024

Qeios ID: BUSRZP   ·   https://doi.org/10.32388/BUSRZP 3/3


	Review of: "Relationship Marketing for Obtaining and Retaining Customers in Clothing Stores in Bento Gonçalves"
	References


