
Review of: "Interrogating the Role of Opinion Leaders in
Media’s COVID-19 Awareness Campaign to Mass Audience"

Hesham Almomani1

1 Hashemite University

Potential competing interests:  No potential competing interests to declare.

 the article (interrogating the Role of Opinion Leaders in Media’s COVID-19 Awareness Campaign to Mass Audience)

sufficiently novel and interesting to warrant publication, the title clearly describe the article , methodology explained very

well, results and conclusion very good, need to update with more updated refrenceses to make proer comparison , overall

accepted fort publishing 
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