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This is an important and very interesting topic that will benefit from further research that contributes to both practice and
theory. At the most fundamental level, Al has the potential to reinvent current thinking about marketing, especially within
the context of other business and societal changes such as customisation, experience management, and
environmentalism. Unfortunately, this article does not contribute to this debate. It is descriptive and presents little, or no,

evidence to support the few observations made.
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