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Thank you so much for giving me the option to review the article. This article is interesting but needs changes. First, the

title should realign and restructure according to the format: first independent, then dependent, then moderator. Secondly,

the abstract should restructure according to the format. Purpose detail is missing, and industry introduction is missing.

Restructure accordingly. In the main text, the introduction must include the industry introduction, then the problem

statement, and then the scope or significance of the study. These aspects are missing in the introduction. Table 1 is

placed at the wrong place; consider placing it in the methodology section. Limitations and future directions are missing.

Regards.
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