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I believe this is a valuable and meaningful work. It’s interesting to find that the level of awareness created by media during

COVID-19 pandamic and responsibilities of media in taking the information from givernment to public. The topic is

attractive.

1.      In the abstract section, please clearly state the background, purpose, results, and academic value of this article.

2.      the article lacks clear research hypotheses

3.      theoretical background is not well defined.

4.      related work is missing. Readers may not be able to understand the current trends in this field.

5.      The presentation of the results in the article needs to be revised and discussed more elaborately. 
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