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The statement on page 3: "In this study, perceived usefulness significantly impacts users' intentions." This statement

seems like a conclusion of the study; it is too early in the paper to set any conclusion; consider revising.

In addition to some other important comments raised by other colleagues, | would like to add this one: It is not clear how
these perceived measures were measured. What kind of questions raised to participants? What specific indicators, if any,

were used? Or is just a simple question for each item? There is a need to explain further.
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