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The topic is interesting and has research value The following are personal thoughts and suggestions after
reading 1-The scope of the research can explain whether the color or color temperature of the coffee space
sample is mainly based on the color temperature of the lighting, or includes the color of the lighting and
space configuration, because if the lighting color temperature is biased toward warm or white, the color
of the interior configuration of the space will affect the original color due to color temperature 2-If you
can attach samples or photos of the space, you can explain the completeness of the research more clearly.
3- Whether the lighting of the space sample is evenly configured or unevenly configured, different ways
will affect the space atmosphere, comfort, social warmth, emotion, familiarity, and relaxation. The results

of the study will also vary depending on the lighting configuration.
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