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The abstract should be better included only not more than 250 words and the statistical values as described in the

diagram or table needed to be explaines shortly.

You can adjust keywords to the words only in the title

The introduction is too long. It is necessary to explain the core problem of the title being studied, how comparative

research explains the differences between different studies. The theoretical formulation of the Health Believe Model is

compared with the same theory used by others research.

There are too many pictures and charts and should be summarized, as this will create information overloading

The PRISMA method must involve the health belief model theory used because this is the main theory used, and this

theory is also used by other articles analyzed. Data Presentation and Analysis should be summarized and included in one

unit with methodology only.
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