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This a good paper to be published. However, it needs several improvement in some parts:

1. Methodology: please describe more clearly about the keyword uses, the steps to conduct data analysis (how do you

screen & classify the data)

2. Results: please use appropriate graphics / chart / pie - I would suggest to use pie chart for proportions instead of bar

chart

3. Analysis: please add some more recent & relevant literatures and analyse it and compare it to your results

4. Recommendation: please provide future recommendations for better risk communication for anticipating future

pandemic
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