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Marketing Authorization Procedure

National Cancer Institute

Source
National Cancer Institute. Marketing Authorization Procedure. NCI T hesaurus. Code

C142602.

A formal procedure by which a regulatory agency grants an applicant authorization for

the marketing or free distribution of a product after evaluation for safety, efficacy and

quality.

Qeios   ·   Definition, February 2, 2020

Qeios ID: SRSK7R   ·   https://doi.org/10.32388/SRSK7R 1/1

https://www.qeios.com/read/definition/27283#reviews
https://ncit.nci.nih.gov/ncitbrowser/ConceptReport.jsp?dictionary=NCI_Thesaurus&ns=ncit&code=C142602

	Marketing Authorization Procedure
	Source


