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Author worked on the paper titled as "Shopping bags: own or plastic? Theoretical explanation of pro-environment

consumer behavior in Vietnam". The topic seems interesting and important. Below are my observations.

Q1: The relationship in Figure 1, 2, and 3 has been proven, and this article is only used to prove whether this relationship

is valid in the Vietnamese market. What is the contribution of this paper.

Q2: PBC affects BE through two channels, but the results show that PBC directly affects BE as "Rejected". In fact, when

considering the impact relationship between PCB IN BE, the author can no longer consider the relationship between PBC

and BE, and AR and BE.

Q3: It is suggested that the author consider whether the results will be different when consumers have social

responsibility.
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